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President’s welcome...

Our cover story features Muhammad Shoaib Zafar, head  
of Economic & Trade Division, UK (North) High Commission  
of Pakistan who visited the Chamber and met with local  
companies wishing to do business with Pakistan.

Chief executive, Miranda Barker, talks to Paul May, commercial director, Universal Smart Cards about the  
growing smart card technology that now affects all our lives. They also discuss the support the Chamber  
is giving the business to get more involved in this worldwide market.

Our Debating Chamber for this edition invited local businesses who export to places across the globe  
who tell us there is a world beyond the EU who want to buy our goods.

On a personal note, I would like to thank those people who have helped and supported me during my  
time as President of the Chamber. You can read my full article on page 5.
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For more information visit
www.businessfirst.co.uk

• Offices from 250 - 3500 sq ft

• Dedicated centre managers

• Post and parcel management

• Service charge, electric & 

buildings insurance included

• Fully equipped kitchens

• Free parking

• Gyms at selected centres

• Boardrooms with presentation 

equipment & refreshments

PLUS! 11,800 sq ft  
modern commercial unit 
available to let on Centurion 
Business Park, Blackburn

BURNLEY BUSINESS CENTRE

BLACKBURN BUSINESS CENTRE

CENTURION BUSINESS PARK

Fully serviced offices for 
every size of business

Contact Leanne Gregson on lg@businessfirst.co.uk  
or call 07977 222 111 to book a viewing at any location.

WWW.BUSINESSFIRST.CO.UK
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  WELDING   
  QUALIFICATIONS   
  FOR EMPLOYEES  

BUSINESS NEWS

WEC Group Ltd, one of the 
largest engineering and 
fabrication companies 

in the UK, has provided over 100 coded welding 
qualifications to staff since becoming a TWI 
(The Welding Institute) certified welder training 
centre earlier this year.
As one of only a few TWI certified welder training centres in the North 
West, the company currently provides the qualifications internally to 
apprentices, skilled and semi-skilled welders as a way of enhancing their 
skillsets and improving quality throughout the company overall.

Since becoming accredited, WEC Group has saved £38,000 on external 
weld tests which used to take 4-5 weeks to complete. They now take on 
average just one week to complete, from training to documentation.

All the welders are trained and assessed in-house by WEC Group’s Training 
& Development Manager, Kris Mercer, who is now one of just 50 CSWIP 
certified Master Welding Instructors globally as a result of completing 
a rigorous 4 month qualification process. They are then examined by 
William Barr, a former welding inspector at WEC Group who also passed 
four welding theory exams to achieve the new position of CSWIP Welding 
Examiner.

Kris Mercer said: “The ability to train our own staff gives our welding 
personnel more knowledge on weld defects, causes and most of all 
preventative action which will make the company much stronger in the 
future.”

The Group will be opening the welder qualifications to external personnel 
in the near future, offering qualifications in MIG, TIG and MMA welding 
processes. 

Businesses celebrate raising £97,016 for 
Pendleside Hospice at glitzy awards

Businesses from across Burnley and Pendle gathered to celebrate 
raising more than £97,016 for Pendleside Hospice.

Around 160 people turned out to Pendleside Hospice’s second 
annual Corporate Challenge Awards, held at Burnley Mechanics.

 This year the Corporate Challenge saw 28 local businesses go 
head-to-head to battle it out to raise the most money for the 
Hospice from 1st June to 30th September.

Each participating company was given £50 donated by sponsor 
Charter Walk Shopping Centre in Burnley to start them on their 
way.

Among the winners from the event were Barrowford-based acdc 
who took home the overall Corporate Challenge Champion 
Award, and Burnley and Pendle Slimming World which raised the 
most cash with £26,311, nearly double their previous winning 
total from last year.

While Pendle Engineering who scooped the Laugh Out Loud 
Award for their unique fundraising idea of selling kisses with 
Bernie the St Bernard dog, and the Innovation Award for their 
Hole in Onesie day, a golf day with a twist.

Helen McVey CEO of Pendleside Hospice said: “The support we 
receive from the Corporate Challenge is vital to helping us deliver 
our services. We’re grateful to local businesses who took part in the 
challenge and getting so much commitment from their members 
of staff.”

On Friday 27th October 
the Dunkenhalgh Hotel 
welcomed 150 guests 

to celebrate its 70th Birthday.  
Having first opened its doors as a 
hotel in 1947 the hotel has grown 
to be a jewel in Lancashire’s 
crown.

To celebrate the 70th birthday the 
hotel invited the Mayor and Mayoress 
of Hyndburn, the Deputy Lieutenant 
of Lancashire, the Leader of Hyndburn 
Council, CEO and staff from Blackburn 
Youth Zone and guests from the local 
business community. Also invited were 20 
of the hotels leisure clubs longest serving 
members all of whom have been members 
since the club opened in 1988 and 10 
of the longest serving staff members all 
of whom have between 15 – 26 years’ 
service. A special presentation was 
made to the staff on the night by General 
Manager Ivan Lynch, and in particular 
Andrea Healy, Reservations Manager who 
is the longest serving member of staff 
with 26 years’ service. 

Guests enjoyed a drinks reception with 
music provided by Blackburn Youth Zone 
followed by a fabulous 3 course dinner 
and entertainment. A raffle was held 
which raised £1260 for Blackburn Youth 
Zone a charity that provides somewhere 
to go, something to do and someone 
to talk to for thousands of local young 
people. 

It is with a heavy heart and many fond memories that my 
presidency of the East Lancashire Chamber of Commerce 
draws to a conclusion. 

But rather than reflecting on the many collective successes and hurdles we’ve overcome - I want 
to talk briefly about the changes, challenges, threats and opportunities that lie on the horizon 
for Lancashire businesses.

While there is a lot to be optimistic about, it is glaringly obvious to all that the next few years 
won’t be plain sailing. 

Across the Atlantic, an unpredictable President who announces new policies on Twitter and 
favours traditional industries, is taking a worryingly protectionist stance. Domestically, Britain’s 
exit from the European Union is already providing uncertainty and promises to change the way 
our nation trades internationally. Compounding the risks, we have a minority government and 
as many political agendas as there are politicians.

As unpredictable as the current economic climate is however, history reminds us that times of 
change inspire innovation through creativity. This above anything is East Lancashire’s strength. 

From the days of Cottonopolis and Arkwright to aerospace - innovation and agility is built into 
the inspirational, entrepreneurial character of Lancastrians. 

And while Brexit carries risks, leaders of the combined GM authority and Northern Powerhouse 
have both long seen the opportunities of new international markets. Links with countries such 
as China are fantastic and the levels of investment into the region are genuinely something 
to cheer. For the UK government and East Lancashire alike, the Northern Powerhouse and its 
access to international markets and investment, remain a key opportunity.  

Here at the Chamber, our inspirational new leader is navigating our business community 
through these potentially turbulent times. 

Miranda Barker, who took over the reigns this year, has a strong commercial track record 
having been the owner of an SME and a director within a Plc. She also has more than 20 years’ 
combined experience with Wigan, Greater Manchester and Halton Chambers – credentials that 
will surely help us reinvigorate already strong links with our regional neighbours and develop 
our role within the Northern Powerhouse.  

Given the seismic shifts that the country itself is navigating, it 
is extremely pertinent that our new chief executive also has 
credentials at promoting UK exports to the rest of the world, 
which I’m sure will also bode our business community well.

I am confident Miranda will build on the excellent work, 
initiatives and training ethos instilled by our outgoing chief 
executive of 23 years, Mike Damms. 

As I look forward to the next chapter for the East Lancashire 
Chamber under our new leader, I feel sure that our hardy, 
resilient, creative and no-nonsense Lancastrian character 
will see us build on past achievements and 
continue to prosper. 

I look forward to continuing my close work 
with the Chambers, the many entrepreneurs 
I have met in the role and will look forward 
to seeing how our region’s businesses 
create opportunities from these 
challenges.

David Sharpe is the President of East 
Lancashire Chamber of Commerce 
and a director of accountancy 
and business advice firm, Pierce 
Group Ltd, incorporating Pierce 
Corporate Finance which is his area 
of expertise. 

  PENDLESIDE HOSPICE    
  BOOST GLITZY AWARDS  

  Times of change always bring out    
  the East Lancashire character  70

BIRTHDAY PARTY 

th
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Chamber Members completed their latest project at 
multi award winning leisure centre and spa Crow 
Wood.

The 50kw solar pv system will deliver 45,000kwh a year for the next twenty 
years at less than 1p per kwh, and reduce the carbon emissions by 25 
tonnes a year.

Oliver Brown, Director at Crow Wood explained their decision. We are 
always looking at ways of reducing our costs. We looked at solar a 
few years ago and the numbers didn’t quite work for us and we were 
pleasantly surprised when we asked Ged to re visit his original proposal 
and the returns on investment met our requirements.

Crow Wood is focussed on the ecological impact of their activities and 
are constantly looking at ways to improve efficiencies to reduce their 
environmental impact. They’ve invested heavily over the past few years 

in a range of sophisticated management systems which allow them to 
control heating, lighting and air conditioning to create the minimum 
waste of energy. At the same time, they are generating their own 
electricity following the installation of a CHP generator and more so now, 
with this recent solar panel installation. Chris said, “The team at Low Carbon 
were great and worked around our busy schedules with no fuss and high 
degree of professionalism”. 

Ged Ennis MD at Low Carbon said “We are delighted that Crow Wood 
selected us to deliver this important project for them. It’s been a pleasure 
working with Andy and Oliver Brown and the team there. We had to prove 
not only the environmental benefit but the commercial benefits as well. 
Constantly rising energy prices are a major issue for all businesses and clearly 
Crow Wood saw those benefits and acted to take further control of the 
energy costs in a way that secures their supply, lowers costs and benefits the 
environment.”

Bowland Brewery has joined forces with 
two leading Lancashire football clubs as an 
official sponsor, strengthening links with the 
local community.

The Clitheroe-based brewery’s flagship ale, Hen Harrier, and other core 
beers will be on sale at Burnley Football Club’s Fanzone area at its Turf Moor 
headquarters and also at Accrington Stanley’s Wham Stadium.

The Bowland Brewery bus, a vintage red London bus which has been 
converted into a mobile bar serving the finest cask ales Lancashire has to offer, 
will also be at Turf Moor on selected match days.

Brewery md, Warren Bennett, said: “We are delighted to get behind our two local 
teams, Burnley and Accrington Stanley, and we’re sure that they’re both going to 
have stellar seasons.

“Our beers are made in Lancashire by the team based at our Holmes Mill 
headquarters and being an integral part of the local community is important to 
us. We look forward to serving our craft ales to the fans of both clubs.”

Bowland Brewery was named best drinks producer in the Lancashire and 
Cumbria Life Food and Drink Awards 2016 and won the Producers and Makers 
Award in the Lancashire Tourism Awards 2016. Its artisan, craft ales hold 
numerous prestigious awards including International Beer Challenge Bronze 
Awards and North West Society of Independent Brewers (SIBA) Silver.

Bowland Brewery is part of the James’ Places group of hotels, inns, interior 
design and hospitality businesses across the Ribble Valley, Yorkshire Dales and 
South Lakes, all different yet sharing the same service values and ethos.

PM+M WELCOMES NEW APPRENTICES 

PM+M – the chartered accountancy, business advisory 
and wealth management group - has reaffirmed its 
commitment to supporting the region’s young talent 

after welcoming six new apprentices to the firm. 

 This year’s intake is double that of 2016. All of last year’s apprentices 
are still at the firm and are one year into their three-year training 
programmes. The apprentices are also joined by one 12-month work 
placement.

The new apprentices are: Mollie Brennand, Helena Tranter, Tom 
Stones, Macaulay Tudor, Sophie Monks and Megan Willoughby; the 
one-year placement student is Megan Winthrop.

Alongside their core day-to-day work across the firm’s departments, 
the apprentices will also be studying for Association of Accounting 
Technicians and Association of Taxation Technicians qualifications as 
well as attending various business administration courses. 

Jane Parry – managing partner of PM+M – commented: “As a 
company we are passionate about supporting young people in our 
community so welcoming these bright, talented and ambitious 
individuals is fantastic for the whole firm. I’m now looking forward to 
watching them grow and develop over the coming months.”

Commenting on her apprenticeship, Mollie Brennard said: “Securing 
an apprenticeship at PM+M is a great opportunity and I, like my new 
colleagues, can’t wait to kick start my career.”

NEW APPOINTMENTS AT PRAETURA 

To support the next phase of the business’s growth, 
Praetura Asset Finance are delighted to announce that 
Daryl Johnson is the company’s new technical and 
development director and their former operations 
manager, Samantha Anderson, has been promoted to head 
of operations.

Managing director,  Mike Hartley said “We are in a fortunate position to 
have built a team at Praetura with a wealth of knowledge and expertise. 
Being able to specifically draw on Daryl’s strategic and technical skills is 
intrinsic to progressing our business’s development and growth."

Taylor Patterson continues to grow with the appointment of 
4 new apprentices to their Financial Services Apprenticeship 
development scheme.

Luke Catterall, Lauren Hughes, Rebecca Bennet and George Powell will be 
providing additional support to our client administration teams having joined 
following successful exam results from local colleges across Lancashire.

The apprentices are all based within their support teams providing valuable 
administration support to our wealth management advisers and clients. During 
their apprenticeship year they will be developing their financial services 
knowledge and skills whilst working towards their Certificate in Financial Services.

Louise Potter, Office Manager commented “Apprenticeships are becoming an 
increasingly common way into work and we are committed to fully integrating our 
apprentices into the organisation. We are always on the lookout for future talent. It’s 
the individuals who show excellent communication skills, problem solving ability and 
a drive to succeed who get our attention and we are very much looking forward to 
seeing these young people grow and develop.”

FORBES CELEBRATE SUCCESS

Leading North West legal firm Forbes Solicitors has 
celebrated success in three categories of The Lex 100’s 
annual trainee survey by announcing that it has begun 
training four new solicitors.

The Lex 100 is the most comprehensive assessment of law firm 
training contracts in the UK and this year gathered over 3,000 
anonymous responses from trainees at 165 law firms across the 
country.

It has now announced that Forbes is a 2017/18 winner in the 
following three categories: Client Contact, Confidence of being kept 
on and Social life.

Forbes has marked the success by revealing that Olivia Jack, Nat 
Avdiu, Lucy Bailey and Michael Rutter have now been accepted for its 
Solicitor training programme.

Stuart Penswick, Forbes Partner & Training Principal said: “We are 
delighted that Forbes Solicitors is a Lex 100 Winner for 2017/18 and has 
won in three categories, which is fantastic.

 “We take great pride in our training programme and are delighted to 
announce that four new members of staff have taken the next step on 
the road to becoming fully qualified.”

FOUR NEW APPRENTICES JOIN TAYLOR PATTERSON

BOWLAND BEERS IN THE FANZONE

Solar Power Delivers BIG SAVINGS
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Leanne Gregson, Group Director, Business First 

  What gets you out of bed in the morning?  
My kids! Literally - because they are a daily alarm clock, but also because they motivate me to work hard and set a good example. 

  Which individual inspired you most in your career?  
 It has to be my mum. She always worked very hard when I was growing up and taught me that with 
hard work and perseverance, no goal is unachievable if you break it down into smaller goals. I think of 
it like a thermometer, building up gradually and helping me to celebrate small successes while working 
towards bigger goals. This has been the foundation for me being able to apply myself and adapt to 
different roles as I've moved around the company.

  If you weren’t in your current role what would you   
  be doing? 
I've been with Group First for 17 years, so it's hard to imagine a different career! If I wasn't doing this, 
though, I would love to work with children and help those who haven't had the best start in life to 
develop and flourish.

  What is the biggest highlight of your career?  
I've had two real career highs. Being made a director after six years at Group First was a major 
highlight. More recently, I’ve been trusted to oversee Business First while operations director, Sarah 
Fretwell, is on maternity leave. Hers are big shoes to fill and I'm excited to be given the responsibility 
of running and maintaining our business centres to the high standard set by Sarah.

  Do you have a business mantra?  
As a company, we like to let people know that Business First is about more than just business centres and our 
tenants are more than just tenants - we're a community. This links into my personal mantra of teamwork being at the heart of everything we do. I 
want my centre managers to be happy and excited to be here, because that spreads across their centres, inspires their tenants and makes everything work.

In recognition of National Breast Cancer Awareness Month, the event supported 
the UK’s largest Breast Cancer Charity. Right now, breast cancer is at a tipping point. 
More women are surviving, but more are being diagnosed than ever before. One in 
eight women in the UK will face breast cancer in their lifetime. Breast Cancer Now are 
dedicated to funding research into this devastating disease with the aim that no-one 
dies from Breast Cancer after 2050.

The event was organised by Ann Jordan from the TiE Network, Gillian Seville from 
KPMG and Gillian Bardin of Taylor Patterson. It was excited to welcome Lydia 
Amartey (pictured), Corporate Account Officer at Breast Cancer Now. Lydia gave an 
informative and emotive talk which emphasised the importance of BCN’s work.

The lunch, charity raffle and bring & buy raised an impressive £1,254 for BCN. Mattioli 
Woods plc are continuing their sponsorship of the charity this year and once again 
agreed to match the funds raised at the lunch, resulting in a fantastic £2,500!

Commenting on the event Ann Jordan said “It has been a great honour to bring 
together such a fabulous group of Lancashire Businesswomen to support such a worthy 
cause. The bring and buy event was such an easy way to raise funds and once again our 
ladies donated some fabulous gifts. Thank you to everyone who made this such a fun 
and worthwhile event.”

The Northern Powerhouse Partnership 
(NPP) chose VEKA Group's Burnley 
headquarters as the location for the launch 
of its latest report; 'Powerhouse 2050: The 
North's route-map for Productivity'.

Established in the autumn of 2016, NPP aims to increase the contribution 
the North makes to the UK economy. Following the publication of its first 
report earlier in the year the Powerhouse 2050 report hones in on Advanced 
Manufacturing & Materials, Energy, Digital, and Health Innovation, with a series 
of specific proposals for government funding, business investment and closer 
collaboration across the North. 

As the country's number one PVC-U profile systems manufacturer and one of 
Burnley's biggest employers, VEKA seemed to be the perfect location for the 
auspicious occasion.   Following an introduction from Director of Northern 
Powerhouse Partnership Henri Murison, former Chancellor and NPP Chair 
George Osborne delivered a rousing speech on the past, present and future of 
the initiative. 

Mr Osborne said: “One of the major aims is to improve connectivity. Northern 
villages, towns and cities are proud of their local identities and steeped with history 
but are perhaps not big enough to make a global impact by themselves. They are 
close enough geographically however to team up; the distance between Manchester 
and Leeds, for example, is shorter than the Central Line of the London Underground.

“We have all the ingredients we need for the Northern Powerhouse to succeed, 
and now it's time to make some decisions on what to focus on, because choosing 
everything, means choosing nothing. A great idea like this cannot live and die with 
any one MP or government, but if the North itself owns this idea, it will endure.”

Jake Berry - MP and Minister for Northern Powerhouse commented on the new 
report, saying: “The report contains some ambitious asks but it isn't a wish list; it is a 
'call to arms' for businesses in the region to unleash their full potential." 

David Jones added: “It has a been a pleasure for VEKA to host the launch of 
the latest Northern Powerhouse Partnership report, and as one of the primary 
capabilities is 'Advanced Manufacturing & Materials', VEKA seemed to set the scene 
perfectly."

Ladies Lunch Raises over £2,500 for BREAST CANCER NOW

Now in its third year, the Lancashire Ladies Charity Lunch, raising vital funds for Breast Cancer 
Now (BCN), saw 70 of Lancashire’s business and professional ladies come together for a very 
special bring & buy lunch.

VEKA hosts Northern   
Powerhouse Partnership 
report launch with  
GEORGE  OSBORNE

North West law firm Farleys Solicitors has 
continued with the expansion of its corporate 
and commercial teams with the appointment 

of three new solicitors, as a response to increasing 
demand for the firm’s legal services.
The firm has welcomed Jenny Goodwin to its Corporate team following 
the completion of her training contract at Farleys. Natasha Higgins and 
Devora Brown have also been appointed, joining the firm’s Insolvency 
and Commercial Property departments respectively. All three will be 
based in the firm’s commercial offices in Blackburn.

Ian Liddle, Partner at Farleys said: “These appointments come at a time 
when the firm is growing at pace. We are continuing our strategy of hiring 
the best talent to boost the skills of our established teams, in order to 
support our ambitious growth plans across the region.

FARLEYS STRENGTHEN COMMERCIAL TEAM

“On behalf of the firm we wish them all the best in their future success here at Farleys Solicitors”.



THE DEBATING CHAMBER

How much of your exports 
are outside the EU and what 
challenges did you face whilst 
developing this area of the 
business? 

Andrew Turner: We export mainly to North America 
including Canada and Mexico, it’s our biggest market 
by far. We also do business in South America and 
parts of Asia as well as smaller amounts in the Middle 
East and parts of Africa. The main challenge for us is 
distance. Unless you have a niche product it is difficult 
to send a product half way round the world and be 
competitive. Every week we have a shipment that 
goes to a warehouse in Chicago and they forward it to 
wherever it needs to go. The next biggest problem is 
language and culture. Because people speak English 
does not mean they have the same mindset. You need 
to fit in with their culture and local representation 
helps enormously in America.

Toni Bradshaw: Andrew is correct. It's one of the 
reasons why we are working with an American 
company that already has an American sales team 
in country. The challenge to us is to get the product 
from China to the US in time with the long lead times 
therefore, we have set up consignment warehouses 
in Los Angeles and Atlanta. These are bonded 
warehouses and essentially, we do not need to layout 
any money until the products are sold, we have 
negotiated good local rates for warehousing. Our 
target market is the mid-west and mainland USA. We 
also have the licensing deal with China that is pure 
bottom line revenue.

David Lenehan: All our products are one-offs direct 
to the end user. Getting products from A to B fast is 
key. 50% of our exports are outside the EU. Our main 
challenge is masses of paperwork that needs to be 
completed to ensure they aren't stuck in customs. 
Dual usage is an issue that the Chamber has helped us 
with. Due to the technical nature of our product, some 
parts can come under the dual usage regulations. As 
a responsible business, you need to be careful who 
you deal with when dealing with companies all over 
the globe. A knife can be used to cut a vegetable or 
stab someone! You want to be sure you're selling to 
the guys who want to chop carrots. We try to localise 

our offer and have people who can speak various 
languages. We have international phone numbers and 
try to understand the ways people pay for things.

Paurick Gaughan: We have very few buyers of our 
products - about 12 in the UK. The challenges in 
Europe are all the directives from the EU where as  
America is a little easier. Commercial refrigeration 
in America is more advanced than the UK in terms 
of the technology. We have a manufacturing plant 
in the US because of climatic conditions. We require 
an arid/desert climate for the pressing of the cells. 
The Americans have a very different drainage system 
to us so we've had to drive round supermarkets to 
understand their requirements. The challenge for us 
in America was one of brand credibility. If we had 
marketed our products in America as we had in the 
UK, we would have failed. The brand could have been 
irreversibly damaged. 

Mandy Lockett: From a statistical point of view the 
most recent monthly figures showed that we exported 
£13.2 billion of goods outside the EU compared with 

£12.8 billion worth of goods to the EU. All companies 
have different challenges, but the key challenge is 
to find your customers. In the UK market they are 
on your doorstep. For companies like David's the 
route to market is over the internet, but for most 
companies you need to go out and find them overseas. 
Understanding local regulations is important. The ideal 
customer is one that finds you! 

Stef Heywood: Companies need to think 
internationally. If they do that and are brave enough to 
take opportunities overseas it can be very rewarding 
for them. Having this mindset at the start is often the 
biggest challenge. Different support programmes are 
now being put in place to try and help business take 
advantage of opportunities that are out there. There is 
currently a grant available specifically to get businesses 
out to overseas markets. We have a lot of talent here 
that can stand up in a world market and there are lots 
of opportunities.

Derek Partlin: Approximately 40% of our business 
is outside the EU/UK. Challenges include: finding 
customers and local distributors/agents (beware of 
agents unless you know them very well!), establishing 
relationships, ensuring we understand the customers’ 
requirements and they understand our capabilities, 
payment security, shipment logistics and terminology. 
Language tends to be of minimal concern to us.

Did you receive any 
assistance from support 
organisations, was it helpful 
and if not, what sort of help 
would you have liked?

David Lenehan: We got some assistance with training, 
but I think doing it and not ending up in prison was 
down to the Chamber. The best advice we received 
was ensuring you have the right paperwork and 
documentation. At the start you don't know the right 
questions to ask so sometimes you have to learn from 
your mistakes. We started almost by accident, we got 
an order and we started learning from there.

Paurick Gaughan: We didn't receive any help. We got 
our first orders after winning an industry award. A 
multi-national then moved in to say, we can take care 
of that for you. No help came, and we had to learn 
things for ourselves. We joined the International Trade 
Club and started to learn from presenters and other 
companies who were out there doing it. That kind of 
help can be enormous. The biggest problem we face 
though is legislation and the Government could do 
more in that area. 

Mandy Lockett:  When I started with the Chamber 
there was a lot more money around for overseas 

missions etc. The only money available now is £1.5k 
that has to be matched. This is a drop in the ocean 
when you're trying to break in to a new market. It can 
take 2 years hard work and there isn't that support for 
the resource and investment required. We try to help 
companies, but there are just a few of us. The only 
other support body is the Department for International 
Trade (DIT). 

Toni Bradshaw: 30 years ago, I was able to access 
training courses through the Chamber and I am 
fortunate in that I have been able to bring that 
experience with me. I have been able to use the 
Chamber and found them very helpful. They are great 
at pointing you in the right direction. There are now 
a lot of people trained at the Chamber working for 
companies across East Lancashire.

Derek Partlin: Carlson has been in business for over 
90 years and exporting globally for a significant part 
of that time. We have exported to over 100 countries 
around the world and any typical year can total 70+. 
We have joined with trade missions to the Far East, 
Middle East and Egypt but, because we have Swiss 
parentage, it can be difficult to obtain support. With 
the exception of some specific questions - which Stef 
can usually answer -  we are pretty much self-sufficient. 

Stef Heywood: I think learning from your peers is really 
important. There are countries that people around this 
table deal with that I've never dealt with and sharing 
this diverse knowledge is the key. It's not easy but you 
can win valuable business.  

What advice would you give 
to any business thinking 
about exporting to markets 
outside the EU?

David Lenehan: You can do some things cheaply, 
depending on the product you're selling. You can reach 
a lot of international customers by selling on shopping 
platforms like eBay and Amazon. This is a very easy and 
cheap way to get started selling abroad. Once you start 
to get serious language is a massive thing. If you have 
someone who can speak the local language that makes 
a huge difference. But the first step is to get your 
website and your documentation translated. I would 
recommend a professional and not Google translate.

Andrew Turner:  Make it as easy as possible for people 
to do business with you. Translate your website into 

other languages but don't use Google translate. Get 
a professional to do it so it reads properly. We even 
translate our documentation in to American English. 
Also, accept payment in dollars. We do everything for 
our American customers so that they can't complain. 

Toni Bradshaw: My advice would be to be bold and 
go for it. Products manufactured in the UK are well 
respected across the world. The Chinese and the 
Americans want to buy our products so get some good 
people together and don't be scared. The world is 
more accessible now and with the equipment we sell 
you can easily do video conferencing. It's quick and 
easy to do.

Paurick Gaughan: I think looking at trade shows is 
worthwhile. It can sometimes be overwhelming when 
you have to compete with companies spending £50k 
on their stand, but you also see guys who do it on a 
small budget and you think if he can do it so can we. 
Whilst the Government websites are good they tend 
to only go so far and that could be improved. Talk to 
people and get support from the likes of the Chamber 
of Commerce. If you just want to dip your toe in the 
water, there is a lot you can do without spending too 
much.

Derek Partlin: Think 'how can we make this work?' not 
'should we even try to make this work?' – deep sea 
exporting is not nearly as frightening as people tend to 
think. Take advice and start slowly so that if something 
should go wrong it is not catastrophic but can be 'put 
down to experience'.

Stef Heywood:  Often the fear of exporting is the 
biggest obstacle. You don't know what you don't know 
and that can hinder businesses. I'd say to business just 
reach out. There are organisations, like the Chamber, 
who want to support businesses. Talk to your peers, 
talk to your trade association who can offer great 
support. 

Mandy Lockett: Whatever happens with Brexit as 
businesses you have to go out and find your markets. 
Businesses are agile enough to overcome whatever is 
going to come when we leave the EU. Businesses will 
change to meet the challenge. 
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Toni Bradshaw

   Andrew Turner    

Paurick Gaughan

 The main challenge for us 
is distance. Unless you have a 
niche product it is difficult to 
send a product half way round 
the world and be competitive. 

Stef Heywood

  The Chinese and the 
Americans want to buy our 
products so get some good 
people together and don't be 
scared

  The best advice we 
received was ensuring you have 
the right paperwork and 
documentation. 

  Toni Bradshaw, Cohuborate;  Paurick Gaughan, Gel-clear; Andrew Turner, Langtec; David Lenehan, Northern Industrial;    
  Mandy Lockett, East Lancashire Chamber of Commerce; Stef Heywood, East Lancashire Chamber of Commerce  

Mandy Lockett

David Lenehan

 

F
For this edition we invited four local businesses who are exporting widely across the world. Northern Industrial Electrical repairs 
and sells automation parts for industry exporting to 130 countries across the world. Cohuborate, who manufacture interactive 
whiteboards, started trading in January 2017 and have already imported their first 40 ft. container of products into the UK. Langtec, 
make tubes from composite material for electrical and thermal insulation and export 80% of the products they manufacture. Gel-clear 
supply products for refrigeration and air conditioning that keeps the drains and pipes clear, which is essential for them to operate 
effectively. The four companies were joined by Mandy Locket and Stef Heywood from the Chamber and we also received a written 
contribution from Derek Partlin of Carlson Filtration Ltd.

  Businesses are agile 
enough to overcome whatever 
is going to come when we leave 
the EU.
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10 TOP TIPS 
to help you on your way

Travel Risk Management on a budget by 
Nathan Monshin, SI Risk

1 Do you need a travel risk program? 
If you have employees, volunteers, 
consultants or anyone representing 
your business who conduct travel as 
part of their work then the answer is Yes.

2 Find out who in your company travels 

3 Get others involved, SME’s may have a 
HSE dept.

4 Speak to your travel agent about 
booking compliance

5 Buy in from the top down, if the senior 
leaders aren’t doing it no one will!

6 Make it part of compliance, no one likes 
the “stick” method but needs must!

7 Get some clear policy decisions and 
follow it up with procedure that work 
for you, don’t try and use someone 
else’s!

8 Start thinking risk assessments, make 
these user friendly and tie them in 
to policy and compliance, no risk 
assessment no travel authorisation!

9 Educate your travellers, if they know 
why they are doing this and see the 
benefits they are more likely to get on 
board. A willing volunteer is better than 
a conscripted objector!

10 Practice makes perfect, make it part of 
your business activity.

Further details can be viewed  
at www.sirisk.uk

ERDF funding up for grabs.  
SME's interested in accessing a travel grant to visit overseas markets should contact STEF HEYWOOD on 01254 356400  
or email s.heywood@chamberelancs.co.uk

 We’ve just heard the good news about our ERDF funding being approved for us to attend the exhibition in Denmark. 
Thanks Stef for making it happen. This is instrumental to our overseas growth plans” 

PAUL MAY , Universal Smart Cards Ltd

Pakistan, a powerfully placed modern vibrant consumer hungry 
economy, wants to trade with UK businesses. That’s the message an 
inward mission comprising over 30 leading multi-sector Pakistani 
businesses presented to a packed room of East Lancashire businesses at 
a round table debate organised by the Chamber’s International Business 
Department on the 26th September. 

  Inward Trade Mission from   
  Pakistan visits Chamber  

Pakistan is an emerging market of 207 million 
enterprising people. It excels in manufacturing of 
textiles, leather, sports goods, cutlery / surgical 
products and agricultural / food products. With 
over £1.7 billion worth of trade annually, the 
United Kingdom is one of the biggest markets for 
Pakistan’s products. Top brands like John Lewis, 
Debenhams, Next, Marks & Spencer and many 
others are sourcing their products from Pakistan.

The presence of an elaborate IP protection 
mechanism, liberal investment policies and 
sound legal framework giving protection to 
foreign businesses make Pakistan a sought-after 
destination for investors. All the sectors are open 
to investment without any restrictions. Currently, 
Pakistan is home to over 1000 international 
brands including more than 100 UK brands. 

Pakistan has trade agreements with 
neighbouring markets like China, Malaysia, Sri 
Lanka and other countries of the Asia Pacific Rim  
and the Middle East making Pakistan an ideal 
platform to invest and claim preferential access to 
these markets.

Muhammad Shoaib Zafar, head of Economic 
& Trade Division, UK (North) High Commission 
of Pakistan said “We engage with businesses, 
government bodies and chambers in the UK on a 
continuous basis as well as organize trade fairs, 
seminars and conferences for the development 
of stronger economic relations between the two 
countries. Part of our job is to facilitate individual 
businesses to build relationships, including bilateral 
trade and investment, between the UK and 
Pakistan.”

The business delegation represented 18 sectors 
including: finance, consumer goods, textiles, 
education, pharmaceuticals, tourism/leisure, 
footwear, food & drink, manufacturing, event 
management, logistics, chemicals, commodities, 
oil & gas, transportation, construction, 
consultancy services and information technology. 

5 good reasons why you should trade  
with Pakistan include:

1. Common business language

2. Location in the middle of Asia making 
Pakistan a gateway to northern India, 
Afghanistan, Tajikistan, Kyrgyzstan, 
Uzbekistan, Kazakhstan and western China

3. Similar legal practices

4. Familiarity with UK companies and brands

5. Growing middle class

The Chamber’s International Business 
Department organise regular events for 
companies to learn more about the opportunities 
available to them in overseas markets. Events 
confirmed so far in 2018 include: Latin America 
on the 1st February and South East Asia on the 
6th September. 

To find out how you can take advantage of 
the extensive range of support and resources 
available to help you enter these and other 
markets, please contact Stephanie Warrington 
s.warrington@chamberelancs.co.uk or telephone 
01254 356473  

Brexit and the threat of global terrorism were among the hot topics discussed at the East Lancashire Chamber of 
Commerce’s International Trade Club breakfast meeting.

  BREXIT OVER BREAKFAST  

Senior Lecturer at the York Management School, Simon Mollan, outlined three 
potential scenarios for Brexit: hard, soft, and limbo - and what these might mean 
for businesses in the region.

International Trade officer Marie White said: “Simon’s talk inspired real heated 
discussion from delegates who are already dealing with the consequences of the 
Brexit vote.

“One of the key purposes of the of the International Trade Club is to discuss important 
aspects of international trade and current issues and gain insight from key speakers. 
Clearly Brexit and terrorism represent two of the challenges for all our members.”

Louise Green, Counter Terrorism Security Advisor for Lancashire Constabulary, 
discussed the current terrorist threat level focussing on both international 
terrorism and domestic extremism. Louise also discussed Project Griffin which 
provides support to businesses and training for employees. 

Andrew Turner, Managing Director of Altham-based composite tube makers 
Langtec Limited shared some of the experiences, pitfalls and successes he has 
faced in the export market. In particular he spoke about attending and exhibiting 
at trade shows, and how to make an impression on a small budget. His latest eye-
catching novelty has been to hand out branded paper planes which have proved 
hugely popular.

The meeting at the Mercure Dunkenhalgh Hotel & Spa was attended by over 
50 delegates, who are all actively involved in international trade. Run by the 
International Business team of East Lancashire Chamber of Commerce and 
sponsored by accountants and business advisers Cassons, the International Trade 
Club helps importers and exporters develop their knowledge of current issues 
and share experiences with fellow members.

Les Nutter, Managing Partner at Cassons, added: “These breakfast events are an 
invaluable source of up to the minute information. We recommend them to any 
businesses serious about exporting.”

The next event is the 2017 International Trade Awards and Gala Luncheon which 
will celebrate 60 years of the International Trade Club.  Entertainment will be 
provided by former Air Traffic Controller Phil Holt who gives an insight into this 
pressurised world.  Entries are open now for the 2017 International Trade Awards.

For more information on the International Trade Club contact 01254 356448 
and speak to Marie White or another member of the team, alternatively email 
m.white@chamberelancs.co.uk.

New EU free trade 
agreement with 
Canada approved. 

Lancashire’s exporters 
now have a fantastic 
opportunity to avail 
themselves of the 
EU’s newest free trade 
agreement with Canada. 
Canada has long been 
regarded as a stable export 
market and a popular 
gateway to the North 
American continent. 

For further details on how 
to take advantage of these 
preferential trading terms  
please contact:  
m.white@chamberelancs.co.uk 
or call 01254 356448

WHAT MORE PROMOTING GROWTH IN EXPORT

With continued growth in its Export Sales Department, What More has promoted 
Michael Blakey to International Sales Manager.

Having held the position of International Sales Coordinator for just over 2 years, Michael has travelled 
with What More to various trade shows including the USA and Germany gaining invaluable experience 
along the way. In addition to this he has over 10 years previous managerial experience within a retail 
environment, including international buying responsibilities in both India and Turkey. With all of this 
in mind, and having recognition throughout the company, Michael was the ideal person to step up 
into the role.

Commenting on his recent promotion Michael said “Working 
in the Export Sales Department is a demanding role. I like a 
challenge, and meeting the expectations of our international 
customers requires a very focused approach. When you are 
dealing with customers thousands of miles away you need to 
ensure every process from start to finish has been carried out with 
extra care. The whole team needs to work together to achieve 
this. I am very pleased with my promotion and I look forward to 
looking after the requirements of all my export customers”.

To discover more about What More UK’s ranges, visit 
whatmoreuk.com or make enquiries by calling 01282 687030. 
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INTERNATIONAL TRADE

WORKING IN PARTNERSHIP FOR GLOBAL SUCCESS

Accountants and business advisers Cassons are once again joining forces with the East 
Lancashire Chamber of Commerce to provide backing to local businesses trading 
worldwide. 

The firm has pledged to renew its long-term sponsorship deal of the Chamber’s International Trade Club, which aims to help members share their 
experiences with fellow exporters and importers and develop their knowledge of international trade matters.

The three-year sponsorship agreement builds on the successful partnership between Cassons and the Chamber that was initially sealed in 2015.  

Mandy Lockett, International Business Director of the Chamber said: “The partnership with Cassons over the last three years has been a huge success 
because between us we have an amazing cross section of member companies engaged in International Trade activities around the world. 

“Like Cassons, the Club provides an invaluable source of professional guidance to our members. We are delighted we will be joining forces again for another 
three years.” 

Cassons, a Diamond member of the Chamber of Commerce, plays a key role in the Club, 
which meets five times a year to discuss important aspects of international trade and 
current issues and gain insight from guest speakers. 

Les Nutter, Managing Partner at Cassons said: “We have worked well together over the last 
three years because we share the philosophy as the team behind the International Trade Club. 
We are sure this relationship will go from strength to strength in the future.”

Cassons has long had a focus on international trade - helping businesses export to new 
markets and encouraging inward investment. It is a member of BKR International, one 
of the world’s leading accounting associations, with representatives from more than 150 
independent accounting and business advisory firms worldwide. Membership of the 
group gives the firm access to colleagues in over 300 offices in 70 different countries. 

For more information on the International Trade Club contact 01254 356448 and speak to  
MARIE WHITE or another member of the team, alternatively email m.white@chamberelancs.co.uk

Good luck with guessing this famous city...
Email your answer to s.warrington@chamberelancs.co.uk  
by 19 January 2018 and you could win a case of 6 wines.
Winner and results will be published in the next edition.

WHERE IN THE WORLD

PREVIOUS WINNER
Congratulations to Paul May, Sales Director at Universal Smart 
Cards pictured here at the Chamber last month, who correctly 
identified the picture as St Basel’s Cathedral, Moscow.  

Like Cassons, the Club provides an 
invaluable source of professional 
guidance to our members. We are 
delighted we will be joining forces 

again for another three years.

On a recent business trip "down-under" accompanied by my wife 
Paula, we had a 10pm late evening flight booked from Perth 
to Brisbane.  Having arrived in good time at Perth airport and 

a little tired from the day's effort so far, we thought perhaps a coffee 
was a good idea to keep us alert and see us through to boarding the 
plane.  The boarding call brought us to lining up as usual with other 
passengers, taking note that they were predominantly middle-aged 
Aussie guys on a two week FIFO (Fly-in, Fly-out), simply doing the 
local 5 hour commute!  Feeling a little out of place not wearing thongs 
(don't worry - their word for the English flip-flop!), sports vest and shorts, 
we eventually settled into a fully booked flight.

As soon as the plane reached cruising height, like military fashion, the 
commuter beers were delivered, thongs were flipped off, personal head-
sets were on and everything seemed to promise a stress free flight.  My 
wife and I still found ourselves somewhat buzzing on the coffee and 
decided to read through the on-board magazine to help wind down.  
However, it wasn't long before snoring was resonating throughout the 
cabin together with a warm uncomfortable presence of bare feet and 
beer breath!  The coffee and the company were that good we didn't sleep 
a wink.

It was the worst flight of the whole trip, but we have to admit we didn't do 
our homework well enough on this occasion; as our Aussie friends would 
say, "Coffee you nah!  Grab a few ‘stubbies’ you and it will be alright mate".....
pretty good advice!

I'm chuffed to report though, Australia is now our biggest export client - 
well worth it all in the end and fondly remembered too.

PHIL GAFFEY 
Gaffey Technical Services Ltd.

On the weekend when the Chamber’s 
International Trade Club celebrated its 60th 
anniversary businesses in East Lancashire 
gathered to celebrate the success of local 
businesses who trade internationally.

The International Trade Club which was formed on the 2nd December 1957 by 
the Burnley & District Chamber of Commerce. The Club, which now has over 100 
members, is firmly established in East Lancashire’s business culture.

This year’s gathering, at the Dunkenhalgh hotel, welcomed former Air Traffic 
Controller Phil Holt. Phil told the audience about his experiences of 40 years 
as an Air Traffic Controler and highlighted some of the many changes that had 
taken place during that time. Phil has worked at Heathrow and Manchester 
airports as well as training many of today’s Air Traffic Controllers. As well as 
highlighting some of his more entertaining experiences he reassured members, 
who fly thousands of miles each year, that safety comes first in what is a very 
complex business with four independent systems and lots of contingency plans.

East Lancashire’s high flyers in this year’s awards were represented by winners in 
3 awards categories. Cohuborate Limited won the ‘Newcomer to International 
Trade Award’. This new start company that manufactures and supplies 
interactive devices has already established a truly global supply chain solution. 
In a short period of time, it has established customers in China, Switzerland and 
Italy. Export sales have grown to £1.8 million and they expect 60% growth over 
the next 12 months. Highly Commended in this category was Fennel UK Limited, 
a growing company attracting a worldwide customer base within the furniture 
and mobile leisure industries.

Pronar UK Limited won the ‘Outstanding Importer Achievement Award’ after 
successfully negotiating an exclusive agreement to import agricultural and 
municipal equipment from Poland. A whirlwind of activity and growth, has seen 
sales of £600k with 2018 sales set to achieve £2 million.  

The winner of the ‘Outstanding Exporter Achievement Award’ was REM UK. REM 
are the largest manufacturer of salon and spa furniture in the UK and export 
to over 60 countries. They exhibit at trade shows in the US, Germany, Belgium 
and have new showrooms in France, Germany and Holland. Their exports have 
grown to a level of £1.6 million and they have recently added a new innovative 
range of products. New export countries this year include Israel, the USA and 
Qatar. Highly Commended in this category was Hurst Green Plastics Limited, 
a family owned business who pride themselves as a direct supplier to some of 
the largest companies in the world within the aerospace sector. Exports have 
continuously grown year on year and they now export to 58 countries.

The awards were presented by Les Nutter of Cassons. Cassons have just renewed 
their sponsorship of the International Trade Club for a further 3 years. Les 
congratulated the Club on reaching its 60th anniversary saying “We’re delighted 
to sign up for another 3 years. It has been great for us and the members get so much 
out of it.” He added “I’d like to thank Mandy and the team for the great job they do.”

A special day for East Lancashire’s 
INTERNATIONAL BUSINESSES



Paul added “Universal Smart Cards offer a ‘one stop shop’ 
for smart products. We provide advice and consultancy 
services to facilitate the implementation of smart cards 
for applications including corporate ID, IT login and 
physical access, cashless payments, print management, 
loyalty and membership, time and attendance, smart 
ticketing and asset tracking.

“We are a truly independent, market leader who 
provide services to organisations in the UK, Europe 
and Worldwide. We can design and personalise smart 
cards using our in-house team and advise businesses 
on the best technology to protect and enhance their 
use of smart cards in their organisation. A major client 
for the company is the NHS. We supply all the identity 
card readers that allow their staff to access the central 
IT systems. We are also working with one of the major 
supermarkets to provide them with cards utilising the 
latest technology.”

The company manufactures in the UK and in China, 
with the 'high tech’ more complicated processes 
executed in the UK and the less technical but higher 
volume products in China. 

Miranda then asked, “Tell me a little about some of the 
support you have had from our International Business 
Team?”

Paul continued “The company is working hard to grow 
our exports. We are looking for new export markets 
following our expansion into USA last year and have 
been able to use many of the services offered by the 
Chamber's International Business Team. These include 
export documentation, Letters of Credit and most recently 
the Chamber has been able to support us through the 
European Regional Development Fund. The Chamber 
runs the project for Government in our local area and 
it provides up to £1,500 pounds of support towards the 
costs of export related expenses - such as my recent trade 
mission to Canada with CommonwealthFirst and the 
Money 2020 Expo in Copenhagen, where we exhibited our 
Fintech solutions.” 

INTERNATIONAL TRADE SERVICES

> Local, experienced and friendly team of  
 export and import business advisors 

> Grants and practical support to help  
 companies trade internationally

> International Market Research to locate new  
 customers, distributors, suppliers

> Consultancy on VAT, Inward Processing,  
 Customs Comprehensive Guarantees,  
 Planning, Export Preference, HMRC  
 Compliance

> International Trade Training, workshops  
 and seminars

> Letter of Credit checking service

> Export Documentation for international  
 shipments

> Network with peers at  
 www.internationaltradeclub.co.uk    

> Safe and competitive online currency 
 exchange 

> Assess credit risk of international customers  
 and suppliers 

CommonwealthFirst, organised by the Commonwealth 
Enterprise & Investment Council is supporting 
companies with their export strategy to new markets 
including India, Nigeria, South Africa and Canada. 
Universal Smart Cards is one of 100 leading UK 
SMEs selected to become Commonwealth Export 
Champions. Export Champions are provided with 
unique access and support in their quest to win new 
business in the fast growing, Commonwealth markets.  
Paul commented “I recommend that ambitious local 
companies apply for the last intake for the programme.”

Paul’s visit to Canada was as part of a delegation of 
Export Champions led by its Chairman Lord Marland 
and Moya Greene, Chief Executive of Royal Mail, who 
kindly sponsor the CommonwealthFirst initiative. 
They attended the 11th Toronto Global Forum (TGF) 
in Canada. The TGF is a major annual business event 
organised by the International Economic Forum of 
the Americas. The theme this year was “Redefining 
Globalisation.”

Paul told us “The trade mission to Canada will provide 
us with a route to market in Canada, help us find 

appropriate business partners, meet global leaders, 
as well as key personnel in Government related to 
businesses. 

“The presidents of Niger and Ukraine gave addresses and 
had the opportunity to network with many renowned 
major business leaders. It was a seriously high-profile 
event. Lord Marland, who heads-up the CWEIC and was 
David Cameron’s Trade Envoy, led the mission, which 
provided a level of access that was second to none.  I 
am really looking forward to representing Universal 
at events organised to coincide with the prestigious 
Commonwealth Heads of Government meeting in 
London next April."

He added “The grant support that was arranged through 
the Chamber enabled us to get involved in this important 
mission."

Also last year we secured a grant through the Regional 
Growth Fund that the Chamber has run for the last two 
years. “The grant enabled us to move in to new premises 
in Rising Bridge where we are today. This has enabled us 
to increase significantly the number of staff we employ 
here in Hyndburn."

Miranda then asked about some of the challenges 
facing the business. Paul responded by saying “A 
serious issue that faces the company is the relative value 
of Sterling following the European Referendum result. We 
purchase our raw materials in either US dollars or Euros 

which have both strengthened in the past 18 months. This 
has forced our costs to rise and our margins to tighten. 
It is not easy to increase prices in the current economic 
climate but we’re in good shape nevertheless.”

Next Miranda asked, “What is the most unusual request 
you have received?” Paul told her “We got one request 
from a leading sports drinks company, an internationally 
recognised brand, asking if we could incorporate a chip 
in to a drink’s bottle as part of a major promotion. They 
wanted to give away free bottles of their new product 
that incorporated a chip that provided a free trip on 
the London Underground. The problem was how to 
incorporate a chip into a bottle? The first thought was to 
put the chip in the cap, however when you fill the bottle 
with a fizzy drink the cap deforms a little and becomes 
domed. Also, can you imagine the risks of tapping an 
upside-down bottle of liquid on a London underground 
ticket machine! Finally, we incorporated the chip within 
the base of the bottle as a slightly safer option. But 
we expect to see many more of these incorporated 
‘giveaways’ using innovative pay-tech, now that they are 
so much more affordable for companies to consider on 
their marketing budgets."

“So, how do you see the future for your sector?” asked 
Miranda. “We are seeing increased enquiries coming in 
related to new applications for our technology in sectors 
which are forecasted to grow enormously – Fintech, 
Internet of Things, and NFC” Paul replied.

“The next phase for this technology is what is known as 
'wearables'. This includes such things as watches, rings, 
and key-fobs that you can swipe to prove who you are, 
gain access to a secure area or even make a payment. 
As a business we are working with key innovators in this 
market to ensure we are at the leading edge of these new 
developments”.

THE BIG INTERVIEW

In the second of our interviews where the Chamber’s Chief Executive, Miranda 
Barker, talks to a one of the area’s successful business leaders, she sat down with 
Paul May, Commercial Director at Universal Smart Cards, who had just touched 
down in the UK following a trade mission to Canada.

She began by asking Paul about the company, who they were and what they do? Paul told her that Universal Smart Cards is a 
profitable £8m turnover company that is a market leader in the supply and deployment of smart card technology. “We have 
shipped over 300 million products worldwide and we are able to offer clients a vast array of smart cards, card readers, card printers 
and accessories, together with RFID wristbands, key fobs, labels and tags.”

PAUL 
MAY
Commercial Director Universal Smart Cards

  Miranda Barker East Lancs Chamber of Commerce in   
  conversation with Paul May Universal Smart Cards  

The next phase for this technology is 
what is known as 'wearables'. This 

includes such things as watches, 
rings, and key-fobs that you can 
swipe to prove who you are, gain 

access to a secure area or even 
make a payment. As a business we 

are working with key innovators 
in this market to ensure we are 

at the leading edge of these new 
developments.

Universal Smart Cards offer a ‘one stop shop’ for smart products.  
We provide advice and consultancy services to facilitate the 

implementation of smart cards 
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CYBER SECURITY EVENT

Our CIPS North Lancashire branch hosted 
an event this week, with guest 
speaker Helen Williams of the 
North West Regional Cyber-
Crime Unit, and relating to 

Cyber Security and the risks faced by 
global businesses every day. It was a 
real eye opener.

Our business, and personal, lives are more and 
more dictated by the pace and opportunities 
provided by eCommerce, eProcurement, 
online networks and Social Media. It’s very 
difficult, if not impossible, to avoid using the 
internet to interact, connect and even make 
payments – and there are individuals out there 
who want to exploit this. At the extreme end, they 
would like to illegally relieve us of our money, although 
more commonly they want simply our data – usually in order to 
market to us.

If we are to successfully navigate through these murky waters, 
then we need to do so with our eyes open. In order to get 

some of the things we enjoy for ‘free’ then we may have 
to accept that we must give something in return 

– ironically some of our freedom – by signing 
over the rights to use our image or intellect. 
Seemingly we still have (some) copyright but 
we need to share this with those who spend 
their money developing the tools, systems 
and networks that we use. So maybe it’s a 
reasonable exchange. Is it fair that we either 
accept the terms and conditions or don’t use 

the product? Well, these sorts of contracts have 
been around for years, we can’t use a television 

without a license or a car without road tax. It 
may not be negotiable but we all have a walkaway 

position that we can adopt. However, if we want to 
continue to interact with our Customers and Suppliers, 

and colleagues and friends, and we are not the CEO of a 
major multinational corporate, then we may have to accept that 

we do not have a strong bargaining position.

BUSINESS NEWSCIPS & TRAINING

Based just off Junction 7 of the M65, we offer 
fantastic MCIPS trainers, a great study centre 
team and venue, and most importantly top results 
& feedback for our students.

Chamber Business Training (part of East Lancashire Chamber of Commerce) is the 
largest Business Training Chamber in the UK and one of the largest and most successful 
CIPS Centre of Excellence with 8 study centres and 6 exam centres across the country.

We pride ourselves on our client centric approach and receive many commendations 
and recommendations from our clients and students. Our top-level offering means 
that you will learn and be introduced to all the latest theory, models and practices 
in a welcoming, professional and friendly environment. Many of our clients love the 
fact that we are flexible, responsive and deliver some of the best training workshops 
available and come back time after time to assist with their training requirements.

We deliver short course and in company programmes across the country and you will 
be surprised at how cost effective our training solutions are.

Our team are very dedicated and committed to client and student satisfaction and we 
regularly receive outstanding feedback on our level of service and support.

If you want a training partner who listens and delivers exactly what you are looking 
for, then take a look at what we offer and give us a call. We promise you will not be 
disappointed.
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For further information please contact Linda Jamieson 
on 01254 356443 or l.jamieson@chamberelancs.co.uk

We are delighted to announce Chamber 
Business Training is now an Accredited  

ILM Centre and will be delivering ILM Level 3 
and Level  5 in Leadership & Management.

WHO ARE ILM
ILM develops more talented leaders than anyone else, 
giving them the skills to make a real difference in their 
organisation and beyond. It is part of the City and Guilds 
Group  and offers unrivalled experience in the sector and 
the Royal Charter brings the highest level of prestige. 
The qualification is also recognised internationally and 
awarded by the UK’s leading Management organisation. 

93% of employees see tangible increase in their managers’ 
capability after achieving an ILM qualification and 90,000 
managers improve their leadership skills and success  
levels through ILM each year. 

WHAT ILM SAY 
This qualification is ideal if you have management 
responsibilities but no formal training also is particularly 
suited to practising team leaders seeking to move up to  
the next level.

WHAT WE SAY
Anyone who is already in, or aiming to be in a first line 
management role – who has or will have responsibility  
for leading people, setting up and directing work activities, 
managing performance and meeting quality and other 
work standards, linking between higher management  
and the general workforce.

COURSE CONTENT
(6 full days) plus three half days Action learning starting 
January 19th running until April 24th 2018

I LM LEVEL  3  CERT IF ICATE
LEADERSHIP & MANAGEMENT 

ACHIEVE MCIPS WITH A CIPS 
CENTRE OF EXCELLENCE 
RIGHT ON YOUR DOORSTEP

Our offering includes the following outstanding and highly  
rated workshops and can be delivered in house.

> Negotiation, Process, Power & Ploys

> Negotiation nonverbal: Decoding  
 Human Emotion & Detecting  
 Deception.

> CIPS Exam Master Class

> Budgeting Basics for Non-Financial  
 Managers.

> Savings Master Class

> An Introduction to Category  
 Management

> Procurement Basics

> Introduction to contract law      

> Developing contract terms 

> Legal Course update



The initiative is about encouraging the local 
community, including the business community, 
to talk positively about Accrington and the 
townships in Hyndburn. The borough can boast 
many companies who do business across the 
globe, providing goods and services that the 
area can be rightly proud of.

#AmazingAccrington exists with the intention 
of sharing all that is great about Accrington 
and its surrounding towns: Great Harwood, 
Oswaldtwistle, Clayton-Le-Moors, Huncoat, 
Rishton and Altham. It’s a combination of 
people, business, pleasure, sport, tourism and 
leisure. 

From a business perspective, its primary 
objective is to create a positive, enthusiastic 
feeling about the area, communicating the 
success of businesses already in the area and 
encouraging other businesses to join them. The 
business group of #AmazingAccrington is about 
lobbying for investment to improve the local 
infrastructure and to encourage and support 
new businesses wanting to come to the area.

Putting Accrington on the 
Powerhouse Map
At its third meeting the Business Group of 
#AmazingAccrington played host to the Director 
of the Northern Powerhouse Partnership to 
outline how they see the project benefitting the 
people in the Hyndburn area.

The group, which is a collective from all 
sectors determined to push a positive image 
of Accrington, welcomed Henri Murison to 
Accrington & Rossendale College to discuss 
what benefits the Northern Powerhouse 
Partnership can offer to the region.

The agenda for the day was focussed on how to 
create a positive feeling for the area to attract 
inward investment, to create fertile ground for 
businesses to grow and to improve transport 
and communications infrastructure.

The meeting, which was hosted at the college’s 
Roots restaurant, was attended by Hyndburn 
Council, the East Lancashire Chamber of 
Commerce and representatives of many of the 
region’s most important businesses, including: 

Andy Holt, Managing Director of What More 
UK, Ken Shackleton, Managing Director of The 
Cardboard Box Company, David McMurray, 
Managing Director of McMurrays Haulage 
Limited and Boyd Hargreaves, Managing 
Director of Oswaldtwistle Mills.

Mr Murison praised the group and stressed 
how the collective bargaining ability the group 
could achieve would put Accrington in a great 
position for investment, he said: “I think it is 
really important that, in Accrington, people are 
getting together through #AmazingAccrington to 
tell a clear story about where they live, about the 
pride they have in their place, the pride they have 
in their people and the pride they have in their 
businesses and I think if you can tell a strong story 
about yourselves then you’ve got every chance 
to succeed. It’s about getting yourself on the map 
and making people want to do business here, 
invest here and, most importantly, wanting young 
people who grow up here to do well in life, which is 
something that if you can pull together to achieve, 
you’ve got a great future ahead of you.”

The public perception of #AmazingAccrington is that it is a recently 
launched magazine for Accrington and the surrounding towns within 
Hyndburn that goes through 12,00 homes and a further 2,000 copies 
available for pick-up. But, the reality is much more than that. It’s about 
promoting a sense of civic pride in the area, it’s about celebrating 
the successes of its people and businesses. Accrington has a place on 
the regional, national and world stage in so many things including 
Accrington Stanley Football Club.

#AmazingAccrington
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The government have allocated another £300 
million investing in rail transport to the north, 
along with a further £100 million for roads 
which is designed to improve connectivity from 
west to east, one of the major points raised at 
the meeting. There was also much talk of the 
region’s expertise in advanced manufacturing 
and how the sector could be pushed as a viable 
route for young people pursuing careers.

Joe McIntyre, Deputy Chief Executive of 
Hyndburn Council, revealed how they have 
been lobbying the government for investment 
for 2,000 new homes in Huncoat and the 
expansion of Manchester’s Metrolink system 
into Rossendale and Accrington. 

Miranda Barker, Chief Executive of the East 
Lancashire Chamber of Commerce, said: 
“We’ve seen the results that Burnley Bondholders 
has had. That the partnership between the 
businesses, the economic development unit and 
the council as a whole, working together to grow 
the businesses, make a joint argument for more 
inward investment, and to look at how to open up 
new economic development sites, has been proven 
to work. And, similarly, #AmazingAccrington 
is starting to get a buzz now, we have the local 
authority speaking, we have been successful in 
attracting powerful people and businesses to 
come in and speak to us, and the opportunity is 
ours to now grab hold of and make it work.”

A Multi-Million Pound 
Programme of Private and Public 
Investment for Accrington and 
District
BUSINESS leaders attending the 
#AmazingAccrington meeting were also 
informed of the many initiatives currently 

benefiting the town and surrounding districts. 

Joe McIntyre, Deputy Chief Executive 
of Hyndburn Council, spoke of a major 
development of 95 acres of land by 
Euro Garages and a fabulous £2 million 
redevelopment of the old Accrington fire station 
by Totally Wicked.

McDonald's have undertaken a £700,000 
refurbishment of the town centre restaurant 
and a new gym is scheduled for the Super Bowl 
site to which Fine Foods and Domino’s Pizza 
have also moved within the last 18 months.

He said: “There are a lot of wonderful projects 
happening in Hyndburn and we are constantly 
striving to improve conditions for people living in 
the borough. Projects such as the refurbishment 
of Haworth Art Gallery and lobbying for the 
extension to Manchester’s Metrolink system into 
Rossendale, show that we are both looking after 
our heritage and looking to the future.”

Public sector investment is evidenced by the 
completion of a £500,000project at the Haworth 
Art Gallery to bring the Old Stables and Gallery 
into use and further projects are planned within 
the next 12 months. The Town Centre Heritage 
Refurbishment is currently underway as part 
of a £2 million project to redevelop the town 
square and upgrade shop fronts.

Transport links have been improved, with an 
upgrade of Junction 7 speeding up motorway 
access and the council is very active in lobbying 
for improved local transport. These include 
a direct train link to Manchester Airport, re-
establishment of the Skipton to Colne rail link, 
improvements to the M66 and A56, the M65 
extension into Yorkshire and for expansion of 
the Manchester Metrolink tram system into 
Rossendale and Hyndburn.

The Council is also working to secure 
government funding to enable a major 
investment in housing at Huncoat which 
could lead to 2,000 new homes. Work on 
improving Woodnook has created a great new 
neighbourhood of contemporary family homes 
by transforming three whole streets of Victorian 
terraced houses. The developer PlaceFirst 
has just won a national prize for the success 
of this project. Other plans include housing 
development in Great Harwood on the Lyndon 
Playing Fields.

Murray Dawson, Managing Director of Scott 
Dawson Adverting and a founding member 
of the #Amazing-Accrington group, said: “It is 
fabulous that all of the work that we have been 
strategically planning over the last few years is 
now starting to come to fruition. It’s great news for 
the borough.”

The next event will be held on Thursday, 
January 18, 2018, at Accrington Stanley 
Football Club between 12.30 and 14.15. The 
guest speaker for the day will be the Editor of 
Business Cloud, Chris Maguire, who will speak 
on the subject ‘Why the world could learn from 
#AmazingAccrington.

#Amazing Accrington business leaders group is 
encouraging other businesses to get involved, 
put a little bit of money in the kitty (by way of 
membership starting in January 2018) and to 
help raise the profile of the area, come along to 
meetings and to support their events. 

YOUR EAST LANCASHIRE

To find out more contact Murray Dawson  
at editor@amazingaccrington.co.uk
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SECTOR ANALYSIS

GDPR

The Information Commissioner’s Office (ICO), 
the public body in the UK with responsibility 
for taking enforcement action in relation to 
data protection matters, has demonstrated 
an increased appetite for enforcement action 
under current laws, recently issuing significant 
fines and naming and shaming well-known 
charities (Oxfam, Cancer Research UK, British 
Legion) and other household names, such as 
Honda and Flybe.

Recently the Chamber ran workshops that 
looked at the legislation and considered 
what businesses should do when they come 
in to force on May 28th, 2018. Experts from 
Napthens, Stonehouse Logic and Wired 
Marketing gave an insight into the law and the 
challenges that businesses will face. The areas 
that need to be considered include recording 
data, how we manage that data, what we must 
do to share that data and how we use the data 
we hold for marketing purposes. Businesses 
must realise that this is not just for the IT 
department. All areas of the business have roles 
and responsibilities in ensuring we look after 
personal data and use it with care.

Records which many businesses hold includes 
information about our employees, our 
suppliers, our customers and those people 
who we market to in the hope they become 
customers. if you are complying properly with 
the current Data Protection laws then most of 
your approach to compliance will remain valid 
under GDPR and can be the starting point to 
build from. However, there are new elements 
and significant enhancements, so you will have 
to do some things for the first time and some 

things differently. It is essential to start planning 
your approach to GDPR compliance as early as 
you can and to gain ‘buy in’ from key people in 
your organisation.

As a business, you should document what 
personal data you hold, where it came from and 
who you share it with. You should review your 
current privacy notices and put a plan in place 
for making any necessary changes in time for 
GDPR implementation.

When you collect personal data, you must 
provide your identity and how you intend to use 
their information. This is usually done through 
a privacy notice. Under GDPR there are some 
additional things you will have to tell people. 
For example, you will need to explain your 
legal basis for processing the data, your data 
retention periods and that individuals have a 
right to complain to the ICO. 

The main rights for individuals under GDPR 
will be:

> Subject access - You should update your  
 procedures and plan how you will handle  
 requests within the new timescales

> To have inaccuracies corrected,

> To have information erased,

> To prevent direct marketing,

> To prevent automated decision-making and 
 profiling

> Data portability.

Stonehouse Logic, who presented at our 
workshops told us businesses who hold 
personal data in CRM systems, Outlook 

contacts or simple Excel spreadsheets are 
responsible for that data and making sure that 
it is fully protected. If data is taken off site on a 
laptop or a USB stick, then it is the company’s 
responsibility to ensure it is encrypted to 
prevent it from being stolen or accessed if lost. 

Appropriate security measures must be in place 
to prevent the personal data being accidentally 
or deliberately compromised. In practice, this 
means the security we have must fit the nature 
of the personal data we hold and the harm that 
may result from a security breach.

Mark Edwards told us “Having the right physical 
and technical security, backed up by robust 
policies and procedures and reliable, well-trained 
staff is essential. As businesses we must be ready 
to respond to any breach of security swiftly and 
effectively.”

Many businesses see Cyber Essentials as an 
important element as we prepare for GDPR 
and the best way forward to take the right 
steps to prevent cyber-attacks. Even a simple 
virus or piece of malware could result in loss of 
company and client data, disrupt cashflow and 
take up staff time. An attack could also put off 
your customers, stop trading and damage hard-
earned reputations. 

Loss of data could breach the Data Protection 
Act and lead to fines or prosecution and with 
GDPR coming in to force in May 2018, the level 
of potential fines will increase significantly with 
a maximum fine of £20m or 4% of total global 
turnover of the undertaking, whichever is the 
higher.

GDPR will bring in a breach notification duty 

across the board. Not all breaches will have 
to be notified to the ICO – only ones where 
the individual is likely to suffer some form of 
damage, such as through identity theft or a 
confidentiality breach. If a breach does occur, it 
must be reported within 72 hours.

Cyber-attacks come in many forms; your 
customer database can be stolen; your website 
could be forced offline; and how would you 
cope if you couldn’t access your email or 
business-critical data?

It’s worth thinking about, because it could 
happen to your business. Criminals aren’t 
just focusing their attacks on banks and 
large corporations. Even small businesses are 
falling victim, losing thousands of pounds and 
suffering lengthy periods of disruption.

Most of the attacks exploit basic weaknesses 
in IT systems and software. Roger Edworthy, 
Internet Services Manager at the Chamber said 
“Like many businesses, the Chamber is looking 
to protect the data it holds on our members, our 
suppliers, the students we train etc. To bolster 
our defences, we’re working with our IT supplier, 
Stonehouse Logic, who are supporting us through 
the process of becoming Cyber Essentials certified.” 

He added "The accreditation, designed by the 
UK government, addresses the basic risks and 
prevents the most common attacks. Once certified, 
we will have independent assurance that the 
protections we need are correctly in place."

Mark Edwards, who is working with the 
Chamber, told us “As a Cyber Essentials 
certification body, StoneHouse Logic can guide 
businesses and their staff through the process 

and help them achieve the accreditation. As a 
Microsoft Partner with Gold Level competency 
in the common technologies used by small and 
medium sized businesses we can audit, assess, 
recommend and implement the necessary security 
systems.”

Mark added “Earning Cyber Essentials 
certification does more than protect your 
organisation against common cyber threats. It 
shows customers, staff and other partners that 
you take the issue seriously. It can even help you 
win tenders, especially where security certification 
is a prerequisite, as it is for some government 
contracts.”

Many businesses use systems such as Mail 
Chimp to mail clients sending them a monthly 
newsletter or telling them about a new product 
and service. Like the Data Protection Act, 
GDPR references to both ‘consent’ and ‘explicit 
consent’. The difference between the two is not 
clear given that both forms of consent are freely 
given, specific, informed and unambiguous. 

However, explicit consent is a positive indication 
of agreement to personal data being processed 
- it cannot be inferred from silence, be a pre- 
ticked box on your website or other inactivity. 
If you rely on individuals’ consent to process 
their data, make sure you meet the standards 
required by the GDPR. It’s worth noting that 
consent must be verifiable and that individuals 
generally have stronger rights where you rely on 
their consent to process their data.

Finally, individuals have the right to be 
forgotten. You must remove data you no longer 
require or when requested to do so, from your 
database unless you have a legal requirement 
to hold it.

The clock is ticking, and all businesses need 
to start the process of reviewing the data they 
hold, their systems and how they use that data 
for marketing purposes. There is plenty of help 
and guidance on the ICO’s website and more is 
likely to follow.

The countdown has started and, irrespective of Brexit, UK businesses must now prepare 
to comply with the General Data Protection Regulations (GDPR). The EU Regulation is a 
response to advances in technology, the way businesses use technology and data and the 
consequential privacy risks for consumers and employees. The new law represents the 
biggest shake up in the data protection arena in 20 years, introducing stringent compliance 
requirements and tough penalties in the event of breach of data protection principles.

Is your business ready for

  Having the right physical and  
technical security, backed up by  
robust policies and procedures and  
reliable, well-trained staff is essential.  
As businesses we must be ready to  
respond to any breach of security  
swiftly and effectively.”   Mark Edwards  

  Stonehouse Logic  

  Tony Melling, Wired Marketing; Philip Brown,   

  Napthens; Mark Edwards, Stonehouse Logic  
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POLICY

The tables below reflect the results of the East 
Lancashire area. Providing this information will now 
be a regular feature within our magazine. 

These results show the top line figures for the area. 
The Survey was conducted by the East Lancashire 
Chamber of Commerce between August 21st and 
September 11th 2017. It was completed by 164 
companies across East Lancashire of which 43% 
were in the manufacturing sector and over 73% 
were Chamber members.

Results:
Is the economy likely to grow?

When asked if they expected sales to increase, 
remain constant or fall 39% of companies expected 
them to increase. This is a steady improvement over 
the last 2 quarters. The number expecting sales to 
remain constant was 49%. This was a significant 
increase with businesses who previously expected 
sales to fall now taking a more positive view of the 
future. 

Exporting companies are also feeling more 
confident with only 33% expecting sales to grow. 
An increase of 6% on last quarter. Half of those 
exporting businesses that we surveyed (50.48%) 
expected sales to remain constant.

Employment

When asked whether companies expected to 
increase their workforce over the next 3 months 
over almost 29.74% said they did. This is less than 
the previous quarter but still a healthy outlook, 
particularly as 30% of companies said they had 
increased the number of staff in the last quarter. 
Less than 10% expected their workforce to fall. 
The number expecting employment to remain the 
same has increased since the last quarter. 

Of those who recruited staff over the last 3 months 
80% said these were full time jobs. However, 
59% said that they had experienced difficulties 
in finding suitable people. Difficulties were 
experienced across all categories.

Investment & Business Confidence

When companies were asked about investment 
plans, the responses for investing in plant and 
machinery were revised up by 21% of businesses 
and for training by 24%. This is little changed from 
the last quarter.

In the important area of business confidence, 60% 
of companies expected their turnover to improve 
and 56% their profitability. Companies have 
become increasingly more confident that their 
profitability and turnover will improve.

Issues

When we asked companies what most concerned 
them, the exchange rate was their biggest concern 
followed by competition and inflation. Inflation has 
become a growing concern with the value of the 
£ against the $ and the Euro having a significant 
impact.

Commenting on these figure, David Sharpe, 
Chamber President said: “Business confidence 
remains high and is getting stronger. More companies 
expect turnover and profitability to increase and the 
outlook for East Lancashire is looking better. However, 
concerns are growing about the pressures that are in 
the system and leading to higher prices.”

The National picture 

Dr Adam Marshall, Director General of the British 
Chambers of Commerce, indicated a picture across 
the UK which is less positive than those surveyed in 
East Lancashire. He said:

“Our latest survey results, which reflect the outlook 
of companies in all sectors and locations of the UK, 
indicate that for many businesses growth is static at 
best, and at worst, beginning to slow.

“It’s time for the economy to be put back at the heart 
of the agenda, with a focus on creating the best 
possible environment for business growth all across 
the UK. Government must play its part by tackling 
the issues that hold businesses back, including labour 
shortages, weaknesses in our physical and digital 
infrastructure, and high upfront costs which dampen 
investment intentions and firms’ growth potential. 
Any talk of higher business taxes to pay for politically-
motivated spending must be quashed swiftly, to avoid 
undermining business confidence further.

“The subdued growth picture also underlines the 
importance of getting as much clarity on the Brexit 
transition as possible, as quickly as possible over the 
coming months.”
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Thank you to all our members who completed the 3rd Quarterly 
Economic Survey (QES) of 2017. With over 160 responses the 
survey allows us to get a real feel of what is happening with 
East Lancashire’s economy. The results of this survey are used 
by Government and the Bank of England to inform their policy 
making decisions. 

SURVEYQUARTERLY 
ECONOMIC

SKILLS
Now is the time to feed in to our local and national politicians, your view 
on skills and education policy!

> Are the graduates of college and university courses being sent out 
 into the world of work with the skills and competencies you need as an  
 employer?

> How will your skills needs change over the coming decade as your  
 industry develops?

> How do we keep our graduates here to work in Lancashire?

> How can we better support business in working with schools and  
 colleges? Is taking on a young work experience placement too fraught  
 with risk?

> Does our schools’ system need to have more 
 encouragement and options for students to take  
 technical and less academic routes to work?

All these are questions being asked by the 
Northern Powerhouse Partnership for their 
latest report to government and locally by 
Lancashire County Council to refresh and 
refocus the County’s skills agenda

We want to make sure the views of our local 
East Lancashire businesses help shape the 
production of your workforce of tomorrow. 
Please talk to Miranda Barker if you would like to 
take up the opportunity to feed into the Northern 
Powerhouse Partnership skills conversation

INDUSTRIAL STRATEGY 
AND OTHER GOVERNMENT 
PUBLICATIONS. 
November saw the publication of a whole raft of new government 
strategies. leading with the Industrial strategy. This has been compiled 
following feedback from Chambers, businesses, communities, councils and 
LEPS. Some of you will recall contributing through one of our Debating 
Chamber events.

Sadly, it seems to have been over simplified. The original Green Paper 
proposed focussing around 10 pillars and these made sense to us. They 
have now been concentrated into 5 foundations of productivity, as they 
have termed them. They have over-simplified the issues for businesses. 
Their aim is to increase productivity, but I think there are some key 
message missing from this document.

There is a strong focus on place and this is important to us, sitting within 
East Lancashire and within a nationally significant manufacturing cluster. 

We need those developing strategic investment plans to acknowledge 
that such clusters are areas where boosting productivity can be made 
to happen by seeing concentrated and useful investment, especially in 
transport and other infrastructure to foster manufacturing connectivity 
and wider national and international supply chain creation.

But in this document, and in the parallel document, published at the 
same time and about identifying key industrial clusters in the UK, the 
recognition of the importance of aerospace is missing. As we sit here in 
Lancashire on the 4th biggest aerospace cluster in the world, that seems 
to be short sighted.

Another area not recognised in the sectors focussed on so far coming 
out of either of these documents is that of the importance of energy, 
whether we mean nuclear or other low carbon sources of energy. Our 

work in partnership with the geographical areas up and down the 
coast from Cumbria to Cheshire in what is often called 'The 

Energy Coast' is significant for financial benefit and the 
economic development of the North West. It doesn't 

matter whether we are talking about small modular 
nuclear reactors, alternatives sources of gas or 

renewable power from wind, waves or solar.  

OPPORTUNITIES 
TO FEED INTO 
GOVERNMENT POLICY 
MAKING

We are working to boost our offer to Diamond 
Ambassadors and to other key partners as a 

Chamber of Commerce, to ensure you have the 
chance to feed in to this kind of policy development 

working with us to form the skills section of the Northern 
Powerhouse Partnership, working with us to feed back on the 

industrial strategy and hopefully shape the new local industrial strategies 
and future sector deals. 

We want to set up a programme throughout the next 12 months for our 
Diamond Ambassadors to feed in to consultations whether they be local 
government or regional government on things such as innovation and 
energy strategy or national government on the formulation of Northern 
Powerhouse policy or the industrial strategy developments to come. 
We will publish a programme of consultations and events here at the 
Chamber so that you can feed in at Government strategy related round 
table sessions. 

These will be available to Diamond Ambassadors and other key 
stakeholders. If you want to know more about the Diamond Ambassador 
offer and to find out if it is something you want your company to take 
advantage of do contact either Darren Grantham or Miranda Barker.
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Greg spends his days working at Dock 10 in Media City as the 
Lighting Gaffer - the head electrician responsible for the execution, 
and sometimes the design, of the lighting plan for a production. His 
experience has seen him work on a wide and diverse range of shows 
including Mastermind, Match of the Day, The Voice, 8 out of 10 Cats and 
Blue Peter, to name but a few.

Greg visited current students to shed some light on lighting and to give 
his insight on the ins and outs of working in the media industry.

Media City has also donated four programmable lights that have 
appeared on numerous shows over the years. One of the reasons for 
Greg's visit to the college was to show the students how these lights 
work.

"As a former student of Accrington and Rossendale College, I wanted to 
come back to where I first began to learn my trade and give something 
back. The education I received here provided me with the tools and skills I 
needed to excel at my job."

"An opportunity had arisen where four lights became available to donate 
and I know that the students here would put them to good use, so I couldn't 
think of anywhere better to donate them to."

Stephen Murphy, Team Leader of Computing and Media at Accrington 
and Rossendale College, said:

"If you were to think of a job working with lights, this probably isn't the first 
thing that would come to your mind. It likely wouldn't even cross it. Greg 
gave the students an insight into how diverse and interesting it can be."

"Not only is it great to have someone who is so high up within the industry 
come in and deliver a masterclass to our students, but for that person to be 
a former student really was the icing on the cake. Greg was able to share his 
progression path with our students and really connect with them."

PuzzleHR was established as a HR Consultancy Service 
12 months ago with a clear vision for providing the 
missing piece in operational and strategic HR for 
local businesses.  

Founder, Emma Plachciak, has a wealth of professional operational and 
strategic HR experience gathered across different sectors and sizes of 
organisations, including privately owned SME’s, to Plc’s and Non-for-
profit. 

PuzzleHR is a solution-focused consultancy, working with the client 
to establish the best simple option for their business, utilising a 
commercial understanding of small business needs, alongside 
Employment legislative challenges to identify their missing piece when 
it comes to HR and people.

Emma says “the employment legislative challenges small business face is 
huge, which can be quite daunting and often ignored for that very reason, 
due to capacity and cost of employing a HR professional.  This is where 
our simplistic consultancy options enable the business to feel supported 
throughout every step of their people evolution.”

Emma adds “we offer a very personalised service, becoming part of your 
organisation requires a great relationship, we offer truly bespoke solutions 
and support to your puzzling people concerns.”

Just by simply googling 'coolest offices' you are suddenly bombarded with glorious images of nap 
pods, rock climbing walls, massage parlours, and coffee baristas all in one office. Some may now 
believe that office interior is just an image concern and companies are getting lost in the battle of 
the `coolest workplace`. Bev Mercer told us how it can realy be done.

Bev who runs Bevlan Office Furniture in Rishton told us “Office design really 
does matter, not just for the image of your company but for the productivity of your 
employees. We completely understand that not every company has a huge budget, 
especially not to be spent on rock climbing walls. However, office Interiors can make the 
most of the space you have and transform it like you'd never believe.”

She added “Don't get me wrong we are not saying by investing in a new desk, you will 
reach all your business goals. However, general discomfort in the workplace can lead to 
disengaged employees; which in result can affect your overall business performance. It 
is important to pay attention to your interior office decor, which we can simply adapt 
for you to gain positive results in terms of sales, employee retention, and brand image.

“Additionally, with a variation of work styles developing, various types of offices and 
employees learning styles changing, it is important for office design to reflect the 
ever-changing work styles of today's modern office.  For example, allowing employees 
to easily collaborate, escape from the noisy office and gain privacy can increase their 
productivity and determination to complete tasks

“If you are still thinking why does it matter? Well, the quality of work produced by 
employees who work in an organised workspace, designed to create and execute their 
best efforts will always be noted and appreciated. Your productive employees who are 
focused more can then concentrate more on serving your customers’ needs.”
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WHY YOUR OFFICE DESIGN REALLY DOES MATTER

  MASTERCLASS FROM MEDIA CITY LIGHTING GURU  

SERIUN simplify business with SAP

  Sole about the base for Natalie!   

When it comes to marketing in East Lancashire… it’s all about the base! The outstanding progress of  
fast-developing Base North Marketing has earned the Wilpshire-based firm some regional recognition.

Owned and run by Natalie Moulden, Base North Marketing received a ‘Highly Commended’ award at the Ribble Valley Business Awards 2017.

The progressive young company was a finalist in two categories, B2B and Sole Trader, 
taking the highly commended prize in the Sole Trader section.

A CIM (Chartered Institute of Marketing) qualified marketing consultant with 15 years’ 
experience, Natalie has owned her own business since 2011.

“To receive such recognition is just fantastic,” said 38-year-old Natalie, a keen member of 
the East Lancashire Chamber of Commerce. “I was very proud to be a double finalist and to 
be highly commended as a sole trader was a real thrill.”

Base North Marketing provides support with all aspects of marketing on a freelance basis, 
working as marketing manager for businesses that do not have an in-house marketing 
manager or team. Services cover campaigns, branding, public relations and day-to-day 
management across the UK and 

Photo caption:  Natalie Moulden of Base North Marketing (right) is pictured receiving her award from 
Rachel Nightingale of Boundless Networks, sponsors of the Sole Trader award.

New HR Consultancy   
provide simple approach  

SAP® Business One gives SMEs an affordable way to 
manage business successfully.

There are constant new difficulties presented through emerging legislation 
such as GDPR, along with ever-evolving threats in cyber security. If this wasn’t 
enough, business leaders are required to monitor and manage operational 
functions and issues, to deliver quality service and satisfy customers.

A well-designed ERP (Enterprise Resource Planning) solution can transform any 
business by streamlining operations. SAP Business One is a leading business 
management solution with more than 55,000 users in over 150 countries 
worldwide. The solution takes ERP to a new level - and brings your business 
along with it. 

It is designed specifically for the SME market. 
It’s a cost-effective way to manage your 
entire business by integrating all 
processes and systems. Everything 
is included, from finance and 
procurement through to HR and 
CRM. It handles the flow of data 
between all departments in a 
centralised database. This provides 
real-time visibility and the accuracy 
to control your business. Powerful 
Business Intelligence tools let you 
drill down into data, providing you 
with all the information you need at 
your fingertips to track revenue and cash 
flow.

Managing Director, Justin Sherwood said “SAP 
Business One helps grow your business by automating key tasks, increasing 
productivity and reducing costs. It will help you be more competitive and agile by 
letting you respond faster to opportunities and build lasting customer and supplier 
relationships. 

“Every business has different requirements, which is why SAP Business One is 
flexible and scalable. It can be deployed on-site or in the cloud, and provides access 
through the mobile app. 

“SAP Business One gives you greater efficiency, total control, and the power to drive 
long-term profitable growth.” 

Former graduate of Accrington and Rossendale College, Greg Anderson, 
visited the college to give a masterclass to pupils.       
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DIAMOND AMBASSADORS LEARN THE 
BENEFITS OF DIGITAL MARKETING

Diamond Ambassadors met in September at the Fence Gate 
Inn. Jennifer Esty of  Sharp Ahead and Sally Fairclough 
of  the Write Angle talked about the nuances of  Digital 

Marketing and the role of  carefully crafted social media in boosting 
a company’s online presence.
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CURRY CLUB AT TURF MOOR

East Lancashire businesses enjoyed September’s Curry Club 
and heard from Mick Carteledge, the new CEO of Burnley 

Council. He spoke about how the council has played a vital 
role in developing Burnley’s image as one of the UK’s most 

enterprising towns and has supported and steered the highly 
successful Burnley Bondholders group.

DIAMOND AMBASSADORS GET THE  
VIEWS OF THE BANK OF ENGLAND

Our final Diamond Ambassador lunch for the year was held 
at The Whitehall Hotel, Darwen. It was the day of  the 
Budget and we a welcomed John Young, the agent for the 

Bank of  England as our guest presenter. John offered us the Banks 
perspective on the UK economy.

CURRY CLUB AT EWOOD PARK

The November Curry Club welcomed Chamber President David 
Sharpe of Pierce CA. David, in his final year as President, looked 

back at his three years in the role. David will continue as part 
of the Chamber’s Council and Chamber CEO, Miranda Barker, 

thanked him for his service to East Lancashire businesses.



 Chamber members who are successfully transacting business together 
As part of the Chamber Insure facility offered by Sagar Insurances, David Edmondson contacted 
Sovereign Beverages to arrange a review of their current insurance arrangements. Having had 
a long standing relationship with their current broker Morgan Holden and Jenny Couch of 
Sovereign Beverages were looking for a real value for money offering if they were to make the 
move. David met with Morgan and Jenny and it was quickly established that there were areas 
of cover that needed improving and they worked together to achieve an insurance programme 
that not only saved the business a significant amount of money, but it also brought about 
additional covers and benefits that have not been made available previously. There was no 
hesitation by Sovereign Beverages in appointing Sagar Insurances to be their new insurance 
and risk advisor.

Morgan stated, “We’re looking forward to working with David and Sagar Insurances for the 
foreseeable future. I believe the move is best for our business. They won our business on merit, their 
approach and attitude were very professional”.

David added, “Sovereign Beverages export alcohol & import stainless steel for some of the largest 
brewing companies in the United Kingdom and Europe. It was important that we sourced cover from 
the right markets to meet their expectations and with the input that Morgan and Jenny provided I 
am really pleased that we achieved this. We look forward to a long and sustainable relationship with 
them”.

The Chamber Insure facility is an exclusive insurance arrangement available for all East 
Lancashire Chamber of Commerce members. Sagar Insurances has been working with The 
East Lancashire Chamber of Commerce for many years and are also their insurance provider of 
choice. 

Sovereign Beverages have benefitted from the expert market knowledge that Sagar Insurances 
offer as part of the Chamber Insure facility and it has also brought two chamber members 
together, further boosting the local economy. 
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Being a member of East Lancashire Chamber provides 
unprecedented cover for you, your business and your employees.  

The Chamber has an ongoing commitment to provide members with a range of benefits that offer 
genuine value to their business.  For us, as a Chamber, services that protect members are crucially 
important.

We are delighted to announce that your Chamber has upgraded its 'Protection Scheme' to provide 
members with improved access to a wider range of services and derive additional value from 
Chamber membership.

These new and improved services are provided by our current ChamberHR partners at Qdos, 
ensuring a disruption-free transition to the new service provision and very little change in how 
you access the services.

Chamber Protect provides members with exclusive access to four key services:

> ChamberHR - advice line, website and legal expenses cover for employment disputes

> ChamberLegal - advice line, website and legal expenses insurance for data protection,  
 property disputes and more

> ChamberH&S - advice line, website and legal expenses insurance cover to defend HSE  
 prosecutions

> ChamberTax - advice lines for taxation and VAT plus legal expenses insurance cover to  
 defend HMRC investigations

These services are all underpinned by Chamber Legal Expenses Insurance, which provides cover 
across 11 different sections up to £100,000 per claim and £1,000,000 in the annual aggregate.  

All these services are integrated and delivered directly by a single provider so access to support 
couldn’t be easier.

01282 456677
www.pettycommercial.co.uk

We have 4,250 sq. ft. (395 sq. m) of high 
quality, ground floor office accommodation 
to let, just a few hundred yards from 
junction 7 of the M65 in the heart of East 
Lancashire.

The space includes  two large open plan areas and a substantial 
large office equating to approximately 2500 sq. ft. with a further 
five offices with sizes from 115 to 350 sq. ft. 

There is also a new galley kitchen and a separate reception 
area that is accessed from the main entrance along with a 
walk-in storage room. The area has recently been completely 
redecorated.

The shared entrance provides separate ladies and gents toilet 
facilities. In addition the space includes 17 marked parking 
spaces.

Red Rose Court is an impressive detached building occupying 
a substantial frontage to the A678. The accommodation offers 
excellent natural light and is fully cabled for immediate use.

The building has access to ‘Superfast’ broadband with fibre to 
the cabinet. In addition Virgin broadband and radio broadband is 
also available.

To view the property either contact one of our joint agents or  
call Roger Edworthy at the Chamber on 01254 356400.

RED
ROSE
COURT

A678
M65

J7

SUPERIOR OFFICE SPACE

TO LET
FROM 2,000 TO 4,250 SQ. FT

RED
ROSE
COURT

PETRE ROAD, CLAYTON 
BUSINESS PARK, BB5 5JR

JCT 7
M65

New members 

Gemini GRP Ltd

Praetura Asset Finance Limited

Brands Inside Out

Bellyflop TV

LinQs Business Support & Training 

APW Financial Planning Limited

Coverstep Ltd

Gel-clear Ltd

BDO LLP

Blackburn Darwen & District Without Abuse

Root FiftyTwo

Vedas Recruitment & Training Ltd

Smurfit Kappa Group

Handelsbanken

Donald Race & Newton

Face2face HR

Kingston Building Supplies Ltd

Lancashire Care NHS Foundation Trust

accross Business Solutions

Mint Holidays & Business Travel

Emerson & Renwick Ltd

Pearson Solicitors and Financial

PuzzleHR

Bang & Olufsen

Sally Salon Service

Pendleside Hospice

Talk Cargo Ltd

   CHAMBER INSURE   

   CHAMBER PROTECT   

If you wish for Sagar Insurances to review your insurance cover, as part of the Chamber 
Insure facility, please contact David Edmondson on 01282 858287.

To find out more about these new enhanced services visit www.chamberelancs.co.uk/membership/membership-services/chamber-protect/ 

CHAMBER NEWS



I DON’T WAIT FOR 
OPPORTUNITIES   
I CREATE THEM

AS A CHAMBER
MEMBER I’M WELL
CONNECTED

If it’s the opportunity to network with like-minded business people, belonging to  
your local Accredited Chamber of Commerce means you are always well connected.

Visit www.chamberelancs.co.uk to  see how we can support your business.

#JOINYOURCHAMBER


